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Because of limited (or no) staff, membership management in libraries and museums is often undertaken by
staff and volunteers with no experience in membership. This can mean that museum membership levels are
stagnant or dropping or Friends of the Libraries groups have few members. In either case, the organization
suffers because of less-than-optimal revenues.

Membership marketing and management is an ever more demanding role within the institutions
served—meeting fiscal demands, keeping pace with online marketing opportunities, and making data-driven
decisions. The demands are diverse and ever-changing. This book addresses all aspects of management,
expectations and productivity of a membership program in the digital age. Benchmarking, best practices and
realistic outcomes are presented.

Membership Marketing In The Digital Age is a membership manager’s reference book to what works and
how on relevant topics such as:

Member acquisition●

Membership planning and projections●

Membership retention and renewals●

Membership servicing, engagement and loyalty●

It features over seventy illustrations including reproductions of marketing pieces and management tools used
by leading museums and libraries across the country. Here’s a book that will help your museum or library
generate many times the purchase price through better practices that will increase your membership many
times over.
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From reader reviews:

Theodore May:

Do you have favorite book? In case you have, what is your favorite's book? E-book is very important thing
for us to find out everything in the world. Each e-book has different aim or goal; it means that reserve has
different type. Some people feel enjoy to spend their time and energy to read a book. They may be reading
whatever they have because their hobby is usually reading a book. How about the person who don't like
studying a book? Sometime, individual feel need book whenever they found difficult problem or maybe
exercise. Well, probably you should have this Membership Marketing in the Digital Age: A Handbook for
Museums and Libraries (American Association for State and Local History).

Octavio Martin:

What do you think about book? It is just for students because they're still students or that for all people in the
world, what the best subject for that? Only you can be answered for that issue above. Every person has
various personality and hobby for each and every other. Don't to be pushed someone or something that they
don't want do that. You must know how great in addition to important the book Membership Marketing in
the Digital Age: A Handbook for Museums and Libraries (American Association for State and Local
History). All type of book are you able to see on many resources. You can look for the internet solutions or
other social media.

Joyce Pippin:

Exactly why? Because this Membership Marketing in the Digital Age: A Handbook for Museums and
Libraries (American Association for State and Local History) is an unordinary book that the inside of the
reserve waiting for you to snap that but latter it will distress you with the secret that inside. Reading this
book alongside it was fantastic author who else write the book in such remarkable way makes the content
inside easier to understand, entertaining way but still convey the meaning totally. So , it is good for you
because of not hesitating having this any more or you going to regret it. This excellent book will give you a
lot of advantages than the other book have got such as help improving your talent and your critical thinking
means. So , still want to postpone having that book? If I have been you I will go to the publication store
hurriedly.

Elizabeth Acker:

You are able to spend your free time to read this book this reserve. This Membership Marketing in the
Digital Age: A Handbook for Museums and Libraries (American Association for State and Local History) is
simple bringing you can read it in the park your car, in the beach, train and soon. If you did not possess much
space to bring the printed book, you can buy often the e-book. It is make you simpler to read it. You can save
often the book in your smart phone. Thus there are a lot of benefits that you will get when one buys this



book.
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